MKT 215 Marketing Creativity
Focusing on the theories and models that enable students to develop perspectives upon creativity and its potential impacts on organizational life. Effective management of creativity within marketing organizations is emphasized. 
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P.
Completion of at least 30 college credits.
OFFERED
Fall, Spring.


MKT 322 Services Marketing
Focus is on the difference between service industries and manufacturing industries. Topics include the development of marketing strategies in service industries.
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301MKT 201 or MKT 201W, or MKT 301.
OFFERED
As needed.


MKT 323 Digital Marketing
Students are introduced to digital marketing strategy and techniques. Topics include the digital marketing funnel, web-based campaigns and current best practices in digital marketing.
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301.
MKT 201 or MKT 201W, or MKT 301.
OFFERED
As needed.






MKT 329 Global Marketing
Global issues that confront today's international marketers are addressed. Concepts relevant to all international marketers are presented, regardless of the extent of their international involvement.
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301.
MKT 201 or MKT 201W, or MKT 301.
OFFERED
Fall, Spring.

MKT 333 Market Research
The role of marketing information as the basis for decision making is studied, including the cost and value of information, research design and instrumentation, data analysis, and forecasting. Problem-solving exercises are included.
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301.
MGT 249 and MKT 201 or MKT 201W, or MKT 301.
OFFERED
Fall, Spring.





MKT 334 Consumer Behavior
The marketing environment, consumer behavior, and market segmentation is studied. Emphasis is on understanding the turbulent environment surrounding the marketing decision maker.
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301.
MKT 201 or MKT 201W, or MKT 301.
OFFERED
Fall, Spring.

MKT 335 Marketing Communications and Promotion
Basic promotional tools available to the marketing manager are studied: advertising, sales promotion, personal selling, and publicity.
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301.
MKT 201 or MKT 201W, or MKT 301.
OFFERED
As needed.






MKT 337 Retail Management
Emphasis is on retail strategies and the managerial planning required to meet objectives.
CREDITS
4 credit hours.
PREREQUISITE
F FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301.
MKT 201 or MKT 201W, or MKT 301.

OFFERED
Fall.

MKT 338 Advertising
he key processes of modern advertising practice are introduced. Topics include production of effective advertising and media. Students cannot receive credit for both COMM 334 and MKT 338.
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301.
MKT 201 or MKT 201W, or MKT 301.
OFFERED
As needed.

MKT 340 Personal Selling and Sales Management
Focus is on personal selling, a subset of the promotional element of marketing strategy, which involves face-to-face relationships, personal influence, and complex communication processes.
CREDITS
4 credit hours.
PREREQUISITE
FYS 100 and FYW 100, FYW 100H, or FYW 100P; or MKT 201W or MKT 201 or MKT 301.
MKT 201 or MKT 201W, or MKT 301.
OFFERED
As needed.


